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= 7 Context

« Today’'s consumers are more knowledgeable
and more discerning when it comes to the
food and beverage products they buy.

« As a result, it's no longer enough for a
company to pay “lip-service” to nutritional
claims or social responsibility issues..

* It looks like consumers are using their buying
power, not only to improve their health, but
also to push for good, driving growth in
brands who can prove they use everything
“clean” e, packaging and responsibly
sourced ingredients
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HPW has embraced this challenge and seen this era
as customers wanting “GREATER TRANSPARENCY" and
therefore combined information on our strong
nutritious products and compelling brand stories on
our packaging materials.

HPW Fresh & Dry Ltd. was founded in 2011 in the middle
of the fruit fields of rural Adeiso, Ghana.

Today we are the largest producer of naturally dried
fruit snacks in West Africa, processing over 30,000 tons
of fresh fruit and exporting 2,700 tons of dried fruit
using environmentally friendly and sustainable
models.



Our Markets




Our Packaging
design and labelling

In general, nutritional labelling

requirements dare dictated by

destination countries (EU, US, etc).

Our quality systems ensure we
design and approve packaging
with nutritional information being
a core focus to meet conformity
requirements.

Nutritional information's from
research in accredited
laboratories.
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Competitive edge

We have gone a step further to
tell brand stories...

To give consumers more insight
into the product they are eating
and their origins...

Designing packaging this way
increased our retail range sales
by 70%.

SNACK TODAY FOR A BETTER TOMORROW!

The Smiling Concept started when we wen! 1o The Gambia
in 2011 to write on our bachelor thesis. When we returned
o Sweden we came up with this great idea: instead of
aid, why not create development opportunities through
fair trading conditions? It's o win-win-situation - you get a
great snock and contribute to
new jobs and local entre-
preneurship where the
mangoes are grown

Best Regards,
Oscar, Joakim
& Linnea

n > | @smilingconcept

"Putting in our very best

to produce quality snacks is
our priority because we have
our customers at heart and

we want to see them Smiling
every day. "

Agyekumwaa Opuni-Boachie,
Production Leoder ot the Ghana factory

Q o) Grown and packed
quf‘g\ in Ghana

The foctory that
www.smiling.se dried and
The Smiling Group AB packed this s
Storgatan 33 B 114 55 product uses
Stockholm coconut shells and
Sweden solar cells as energy
info@smilinggroup.com during productfion. ‘=

Mangoes are Fairfrade certified, fraded. audited and
sourced from Fairtrade producers, total 100 %. For more
info visit info.foirtrade . net/sourcing
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more stories>>sustainability

JUST FRUIT. NOTHING ELSE.

Made entirely in the trepics

FRUIT ROLL

one ingredient, 100% flavor
100% Dried Fruit, no added sugar
power snack for the whole family

fun to eat

Pirsapols 06 keal
Pireapais 236 keat
Macgs 278 keal
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FRUIT ROLL

One ingredient, 100% flaver

Our Fruit Rolls are the healthy alternative to
swoets made form pure fruit pulp. A delicious
and efficient energy supply for the whole family
without added sugar or concentrate.

For our Fruit Rolls we use only sun-ripened
fruits from Ghana with the swoet tropical flavor
you love. Grown and harvested on small farms;
responsibly and locally processed in our state-
of-the-art factory to keep the value chain in
Ghana. Ecologically produced, using solar panels
powered by the African sun.
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COGONUT GHIPS

Small cooperative coconuts in Ghana are not
harvested from the frees — Perfectly ripened
coconuts fall to the ground and are quickly
processed locally — The brown shell is removed
and bumed - The generated heat is used to
gently bake the tasty white fesh into coconut
chips with true tropical favor.
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Proof of
quality claims

Nutritional and food safety

JUST FRUIT.
NOTHING ELSE.

Our Fruit Snacks are a tasty and efficient
energy supply without added sugar, con-
centrate, cereals or nuts.

We produce in Ghana because sun-ripened
fruits taste sweeter - for a true tropical
flavour. -
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Made of 100% Tropical dried fruit

No sugar added

Power Snack - Fun to eat s,
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Responsible Producer
of the finest Tropical Dried Fruit

Grown and harvested on small farms; responsibly and
locally processed in our state-of-the-art factory, to
keep the value chain in West Africa. Ecologically pro-
duced, using biogas from fruit waste and solar panels
powered by the African sun.

www.hpwag.ch
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Problems encountered

« Even though we have had no major challenges with
nutritional labelling, we still want to go a step further to
convince even sceptical customers and regulators.

 Using near field communication methods like QR codes,
consumers can scan retail product packs to get more
info about a product origins, sustainable production
methods and renewable energy and more brand
stories..

- We believe not only does transparency help win
customers, it also limits the impact of product recalls for
unsafe ingredients.




290>

fresh&dryltd




THE FRUITS AND VEGETABLES
INDUSTRY SERIES

The OECD-COLEACP Fruits and Vegetables Industry Series focuses on market access conditions and

FIT SPS opportunities for the fruit and vegetable sector, especially for fruit and vegetables producers and
MARKET exporters from ACP-countries. This activity is supported by the Fit For Market SPS programme,
implemented by COLEACP within the Framework of Development Cooperation between the

Organisation of African, Caribbean and Pacific States (OACPS) and the European Union.

Thank you
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